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A COVID-19
g’tory



Beyond social disruption, the Coronavirus epidemic is, above all, a human tragedy and a
global health crisis. This puzzling epidemic has changed our daily routines and has posed
sharp economic risks. In this deck, we aim to shed a light on the escalating impact the
Coronavirus has on the global economy and our industry as well as give the reader
perspective on the constantly changing situation.
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THE WORLD'S MOST TALKED ABOUT TOPIC
GLOBALLY

Search queries Rising v ¥ ¢ <

Interest by region

1 coronavirus update

2 coronavirus italia

3 coronavirus

4 coronavirus tips

5 coronavirus france

* Queries with the biggest increase in search frequency since the last time period Where the Coronavirus search query has been most popular - Feb & March 2020

(previous 2 months)
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AND LOCALLY...

Interest over time Google Trends 9th of March till 1st of April
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AND LOCALLY...

Interest over time Google Trends 9th of March till 8th of April
® CORONAVIRUS @ CORONA 33458
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Saudi Arabia. 2/1/20-4/16/20. Web Search



TAKING OVER THE CONVERSATIONS

4.8M Tweets 787K Tweets
5.5% of all tweets in 8.8% of tweets in
KSA Kuwait

1M Tweets 1M Tweets

9.8% of all tweets in 4.7% of all tweets in
UAE Egypt




WITH THE LOCKDOWN, PEOPLE ARE MOVING

AROUND DIFFERENTLY

A GOOGLE REPORT FOR MOBILITY CHANGES WITHIN LOCAL COMMUNITIES

Retail & recreation

-46%

compared to baseline

Grocery & pharmacy

-11%

compared to baseline

Mobility trends for places like restaurants, cafes,
shopping centers, theme parks, museums, libraries,
and movie theaters.

Mobility trends for places like grocery markets, food
warehouses, farmers markets, specialty food shops,
drug stores, and pharmacies.



WITH THE LOCKDOWN, PEOPLE ARE MOVING
AROUND DIFFERENTLY

A GOOGLE REPORT FOR MOBILITY CHANGES WITHIN LOCAL COMMUNITIES

Workplaces
— 3 5 O/ Basaine \/REEENEN Mobility trends for places of work.
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Residential

+ 1 5 % P gt 2 ,'{ e a— Mobility trends for places of residence.
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WITH THE LOCKDOWN, PEOPLE ARE MOVING

AROUND DIFFERENTLY

A GOOGLE REPORT FOR MOBILITY CHANGES WITHIN LOCAL COMMUNITIES

Retail & recreation

-995%

compared to baseline

Grocery & pharmacy

-24%

compared to baseline

+80%

+40%

Baseline
-40%

-80%
Sun Feb 23 Sun Mar 15 Sun Apr 5

+80% , _
Above baseline : To pile up

+40% groceries
Baseline /\’\B\\_\/\ﬁ\/

-40%

-80%
Sun Feb 23 Sun Mar 15 Sun Apr 5

Mobility trends for places like restaurants, cafes,
shopping centers, theme parks, museums, libraries,
and movie theaters.

Mobility trends for places like grocery markets, food
warehouses, farmers markets, specialty food shops,
drug stores, and pharmacies.




WITH THE LOCKDOWN, PEOPLE ARE MOVING
AROUND DIFFERENTLY

A GOOGLE REPORT FOR MOBILITY CHANGES WITHIN LOCAL COMMUNITIES

Workplaces

-47%

compared to baseline

Residential

+23%

compared to baseline

+80%

+40%

-40%

-80%
Si

Sun Feb 23

Mobility trends for places of work.

Mobility trends for places of residence.




SOON ENOUGH.. WE STARTED LOSING INTEREST
IN THE TOPIC

MENTIONS (7 DAYS) SOCIAL MENTIONS (7 DAYS) NEWS MENTIONS (7 DAYS)
Mentions of COVID-19 over the last 7 days on social Mentions of COVID-19 over the last 7 days on social Mentions of COVID-19 over the last 7 days on news
media, blogs, news sites and forums media sites

April Week 2
Vs
April Week 1

65.1M

o
Kk -30.1%
Compared to the previous period

93.3M

4.3M

K -24.5%

Compared to the previous period

o5./M

69.6M

Kk -29.8%

Compared to the previous period

99.2M

As soon as Coronavirus was officially a global health crisis, we saw an increase in interest about the topic on every platform. The trend
has reached its peak and the peak period was now over. We noticed a drop in the overall mentions of COVID-19 over the past period so
it is clear that people are losing interest in coronavirus news and their interest is shifting towards other topics.
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TIME OF NEED...

Toilet paper - Topic - Interest over time

(zoogle Trends

Hose - Topic ® Didet Oh wow!

Bidet - Topic

Bidet shower - Topic

. . \AMAarliAdwnde 1 471
v . vy ‘4_'\‘ f'g. 5 L '/ )

People’s interests changed this past period. There was a shortage in toilet paper as people started stockpiling this specific item fearing
they’d run out of it during the lockdown. Highly searched topics also involved cleaning products & home supplies.




“AT HOME” VIDEOS EVERYWHERE

YouTube searches for “At Home” content grew tremendously, users want to consume more
content to help them workout , cook and even meditate at home, capitalizing on the HOME VIDEOS PLAYLISTS
#Staryathome & #WithMe trends.

& YouTube Q

Interest over time

Worldwide. 2/1/20 - 4/16/20 :“:wn“ ME u

I Made Only

3-IQgredient *akipme YouTube
Recipes for A..

12:24 ®
-

make delicious
apple cakre
with me at h...

Rachel Ama > : STAY "‘OME #WH—HME

3 days ago - 42K vie..

P.E with Joe |
Monday 30th
March 2020

The Body Coach TV
Streamed 3 days ag..

20 Days of

O 2" Live Meditation
MEDITATION: * ; #Stayttome and help save lives

Ay with Jay She... o .
DAY 10: LOVE MEMORY IZALSF 02 J — #WithMe
. : Jay Shetty

Streamed 2 days ag..

Youlube - 6.6M views - 5 days ago
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AS PEOPLE & BUSINESSES TRY TO STAY
CONNECTED

1-Mar 3-Mar 15-Mar 22-Mar 29-Mar S-Apr 12-Apr

—700Mm —=——Google Hangouts Microsoft Teams =S lgck e—Skyne

Google Trends



PRODUCTIVITY APPS USAGE PICKING UP

Evolution of Productivity Apps downlocads in MENA [Jan - Apnl 8 2020 GrOWt

(since beq. of March)

Egypt == Saudi Arabia == United Arab Emirates

INncrease in searches for
Mobile Apps since March O1

Inc:.rease INn searches on S )
Working From Home Tips in ~N~\/M\A—A/—W\/\/v\/\ /

the first three weeks of March
2020-01-01 2020-02-01 2020-03-01 2020-04-01



ITIS TIME TO DO IT YOURSELF!

30% GROWTH IN

“HOW-TO” SEARCHES ON
YOUTUBE IN KSA WHILE
GROWTH IN EGYPT WAS

71%.

Most people no longer have the luxury of
relying on businesses and services as
much as they used to, so they are nhow
learning how to do everything
themselves. This involves cooking,
cleaning and all the basic chores in
addition to indoor activities so that
people can keep themselves entertained.

How-To Topic
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HOW TO WORK FROM HOME?

< W Working from
Home: How to
Plan Your Day

Thomas frank
1day ago - 79K views

Working from
HOME Routine +
. productivity tips
home r Meghan Livingsto..
20 hours ago - 7.5K v...

Working from
home be like..

Trey Kennedy
6 days ago - 707K vie..

Working from
Home: How to
Set Up Your W...

Thomas fFrank
3 days ago - 148K vie...

EMEEYTIINEIE  SNATCHERS

WORK FROM
MoM growths are HOME | Come...
during March The Idiotz

1day ago - 214K views
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HOME WORKOUT AND MEDITATION ARE ON

A RISE
e
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A BIG NEED FOR ENTERTAINMENT

Netflix

Interest over time

® netflix

Google Trends

Egypt. 1/1/20-3/31/20. Web Search

193%

NETFLIX

Games

Interest over time Google Trends

Egypt. 1/1/20-3/31/20. Web Search.

87%

GAMES

95%

VIDEO GAMES



AS PARENTS TRY TO KEEP KIDS

+78%

INncrease since
March O1in AE

INcrease since
March O1in EG

/\ /\/\.\

X/ \/\\ A

+52%

Increase since
March O1in SA

You lube search trends for family-oriented games

LOOKING FOR FAMILY GAMES

UPIED

|

Feb 2020

.

March

= [E3VouTube'
A Home

&  Trending

i@  Subscriptions
I3 ibrary

@ History

Sign in to like videos,
comment, and subscribe.

[© sonm |
BEST OF YOUTUBE
@ music

©® sports

Q© caming
© News

Q@ e

@ 360 video

o Browse channels

MORE FROM YOUTUBE

(®) Live

Q Settings

2 YouTube ™

= FILTER

family oriented games Q

ENTERTAINING
PARTY GAMES

10 BEST
kids game

S /"
R

3:18

family oriented games Q

15 Fun & Easy Party Games For Kids And Adults (Minute to Win It
Party)

Outscord @ 3.5M views - 1 year ago
15 fun & easy party games for kids and adults! Great for family parties, birthdays, or any type of
gathering with people of all ages!

4 FUNNY GAMES FOR YOUR NEXT PARTY

Now I've Seen Everything @ 865K views « 1 year ago

Planning a next party with your family of friends? Check out this amazing compilation of cool game
Ide

to have fun! With these

7 Fun Party Game Ideas That Are Great for Groups

Apartment Therapy * 1.2M views - 1 year ago

These fun party games are proof you don't need a lot to have a really good time. If you've got friends and
a few common

The best kids games on PC
Logitech G + 104K views + 1 year ago

Want a little less murder and scares and more joyous fun? Here are the 10 best games you can play with
kids on PC, Get the

5+ Amazing games to play with family during quarantine || Innovative
thoughts [Family game ideas]

Innovative Thoughts - 2.4K views - 1 week ago

oodies!!! Back with the bundie new games that you can enjoy with your family And definitely get rid
bore...... | hope you ..

Up next

FIND THE MISTAKE

23456789

616

Lq " 5 13:37

15 FUNNY GAMES TO PLAY ONLY WITH PEN AND PAPER

4,980,292 views « Dec 23,2018

L—-!

iy 67 § 45K » SHARE =+ SAVE

4
"

: ‘ O s |

TR A [esmmuv

AutorLaY @
8 AWESOME IDEAS OF HOW TO
PLAY AND HAVE FUN
5-Minute Crafts PLAY
367K views * 1 year ago

Mix - 5-Minute Crafts FAMILY
YouTube

HAVE FUN WITH THESE 9 EASY
DIY IDEAS

Kiwl Show @
2.8M views * 2 months ago

oAyl Sy ;i A

S el G

567K views - 1 year ago

17 PUZZLES TO TRAIN YOUR
BRAIN

SMinute

Crafts PLAY
3.6M views - 1 year ago

Summer Special Games : Dadi
Game

KishoreKumar Pedapenkl
Recommended for you

Top 3 Bets Puzzle GAME
Interesting from cardboard at...

KKTV
28Mviews - 1 year ago



BECAUSE WE COULD ALL USE A GOOD LAUGH

Looking for humour on Youtube

+59%

increase since
Feb 01 1In SA

100 : | 100
™ I '
- 7S
|
50 ' ' 0 /
o
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You lube search

trends for

49

+67%

increase since

e S -

Feb O1in AE

20200022

HUMOor entertainment

100

'S

0
201892.29

202001142

-

increase since

Feb 01 1In EG

20200240 220:02.23 2020-0308

Day
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TIKTOK IS BOOMING!

Top Apps Worldwide for March 2020 by Downloads (Non-Game)

@SensorTower

Overall Downloads App Store Downloads
TikTok was the most 1 TikTok | ZOOM
e 2 (& wasa
with more than 115.2M 3 O ZOOM DingTalk
Facaboo
increase from March 2019. Messenger YouTube
Instagram Netflix
| SHAREIt Instagram
Netflix ‘ VooV Meeting
Snapchat 9 @@ Microsoft Teams
Google Classroom 10 & Houseparty

Note: Does not include downloads from third-party Andeoid s50res in China or other regions.,

Tower Data That Drives App Growth

Google Play Downloads

1 TikTok

WhatsApp
Facebook

ZOOM
Messenger
Instagram
SHAREit
Snapchat
Likee
Netflix

sensortower.com

& BPK conrany



https://sensortower.com/blog/top-apps-worldwide-march-2020-by-downloads

TIKTOK IS BOOMING!

6 TIMES/DAY

Average sessions per user per day in
Egypt has increased from 5 times/day
(W1 2020) to 6 times/day (W11 2020)

42 MINS/DAY

Average times spent per user per day
in Egypt has increased from 37
times/day (W1 2020) to 42 times/day
(W11 2020)

Egypt - Daily Active User
(Weekly Average DAU, up to Mar 14)

Wo1

wWo2

WO3

W04

W05

W06

WD/

W08

wo9

w10

Wil

X



TIKTOK IS BOOMING!

8 TIMES/DAY

Average sessions per user per day in
GCC has increased from 7 times/day
(W12020) to 8 times/day (W11 2020)

53 MINS/DAY

Average times spent per user per day
in GCC has increased from 48
times/day (W1 2020) to 53 times/day
(W11 2020)

SA - DAU
(Weekly Average DAU, up to Mar 14)

wol W02 W03 W04 W05 w06 W07 W08 W09 WI10 Wil




TIKTOK IS BOOMING!

Egypt - Video Posts & Creators
(Weekly Average Data, up to Mar 14)

B Number of videos published Number of creators

Content creation has massively increased
ever since the lockdown. There has also
been an increase in the number of
content creators due to the fact that fast
and creative video-making (especially on
platforms such as TikTok) has been
trending.

Wwol W02 W03 W04 W05 Woe W07 WOB WOS WI0 Wil
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TIKTOK IS BOOMING!

SA Video Post & Creators

(Weekly Average Data, up to Mar 14)

Same goes for KSA, content creation has
massively increased ever since the
lockdown. There has also been an
increase in the number of content
creators due to the fact that fast and
creative video-making (especially on
platforms such as TikTok) has been
trending.



YOUTUBE CONSUMPTION IN MENA

News Videos and News Live-Streaming are among the top watched content in the MENA Region

- Daily active users are growing fast: 10% increase since Feb 13
- Average daily watchtime has increased with 5% since Feb 13
- Views have increased: about 15% since Feb 13

BBC Aral @ Al Jaz el adl -

BBC News . Al Jazeera Ent AlArabiya iu =

Y SO Do G g Al Jazeera En Ay gl il g1 4
LIVE NOW L O e LIVE NOW

LIVE NOW




TOP APPS | EGYPT | WHAT CHANGED?

# Free

B Google Play

WhatsApp Mes...

1st March

ZOOM Cloud M...

L

LOLita < gl
L :

31st March

Top ranked apps change throughout the month of
March. TikTok has been massively trending during
COVID-19 and by the end of March it was the #1 ranked
app. WhatsApp remains in the top three as people
consider this platform as a main communication tool
and, with university and school closure, student learning
apps grow and we see Noon Academy ranked as the
3rd app. Top games were replaced with video
conferencing, messaging and video platforms during
March.



TOP APPS | EGYPT | WHAT CHANGED?

p—

()

6

Free

Getcontact

WhatsApp Messenger

lade

B Hunter Assassin

Facebook

- i)
-

' u YouTube: Watch. Listen. Stream

iy
-

1st March

Houseparty

N ZOOM Cloud Meetings

likTok - Make Your Day

PUBG MOBILE - 2nd Annive
il A

31st March

WATCH iT: Drama,Movies,Sports

VErsary

!

Top three ranked apps changed to Houseparty, ZOOM
and TikTok and it just confirms that more people have
been replacing physical interactions with virtual
interactions on video conferencing and video sharing
apps. My WE was also trending now that people were
managing their mobile and home Internet online. Online
streaming platforms such as Watch It continue to grow
and more people are now using PUBG to keep
themselves entertained.
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TRENDING APPS

| KSA | WHAT CHANGED?

$ Google Play

#  Free ¥  Free

: = WhatsApp Mes.. 1 :”'“" Sl

. 2 | gl Bt In Saudi Arabia, we see a change throughout the month

: = : T ————— of March as well. There is an overall increase in interest
' — > | Q@ s in games & Perfect Cream game seems to be the most

(5]
I:«"j{ %
o

i “ T ' Ludo Star vi ranking app by the end of March replacing WhatsApp.
TikTok holds its place and we see more higher ranking

f imo free video .. A -
4 = N , ° ° °
5 | Yalla Ludo - Lu. = for video and video conferencing apps.
Best Trending .. \ MG ANVSY vl
9 2 WhatsApp Mes... v
o {
l.f v’:! =
~ Snapchat v 1 ; B ZOOM Cloud M... v
- 8 = ‘ =5 7

free video _.

- N W imo
Likee - Formerl.. A S
/ ==

[

1st March 31st March
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TRENDING APPS | KSA | WHAT CHANGED?

4 Free #

Free
‘ f—ﬁ"] s ﬁ 1 ) Yoo budo-tudofbomine The top ranking app has changed from the Slap Kings
' AlRajhi Mobile SN 7S i game to Yalla Ludo; Ludo&Domino online game and
‘ = 2 U ol . chat. So we can conclude from that that peoples’
ok Make Your Dy _ D — | interest grew in more social games that included
J o T 2 %ﬂ Gt multiple players and chatting. ZOOM and Ludo Star
o gy YouTube: et Lsten, S a © o = game. was also highly ranke.d. 2z app (pow.ered by the
= j Red Crescent Au Saudi Red Crescent Authority) was also growing as
: WhatsApp Messenger .t D | more people needed online medical support and
R — ’ . = Ne permits during the outbreak. Same goes for Netflix and
& | ' & I A o Lo AMart e . the online electronic store AlMart very frequently.
S Bl FOF



WHAT ABOUT MUSIC?

“While music streaming dropped 10 to 15% over the initial first couple of weeks, it's indicative that many are adapting to

COVID19 and creating a new way of consumption.”

-Elie Habib , CEO and Founder of Anghami

The percentage of people listening to music
while walking has dropped from 45% to 25%
as more people work out at home instead of
jogging outside. We also see a 30% increase
3 oo/ in Anghami App usage on TV so it’s

O definitely reassuring to see people’s

devotion to #StayHome

Wifi & - Cellular Traffic on Anghami

Anghami App usage in
TVs saw a

growth

anghami
TALKS


https://talks.anghami.com/analyzing-a-shift-in-music-consumption-in-covid-19-times-in-the-middle-east/

MUSIC STREAMING IS CHANGING

“Podcasts are a great way to learn more about
a topic, enjoy world-class entertainment or
simply relax and unwind. We want to help
people make the most out of the current
situation. One way of doing that is by helping
them discover podcasts they’ll love. Our
‘Shows’ tab opens up a whole new world of
things to listen to. It’s the perfect companion to
our ‘Stay at home’ channel.”

-Tarek Mounir, CEO MENA & TURKEY, Deezer

PEAK TIME DURING THE WEEK

Shift in the average of
“podcasts” usage during
weekdays to start from

11AM or 12PM

compared to the usual
S8AM or 9AM

Deezer Insights

CHANGE IN THE DEVICES USED

Music listeners are now using household tech
appliances to stream their favorite music

_1 0O L[

Android TV Tablets Computers

66%  18% 15%

-:deezer

e

‘& TRENDING ON DEEZER

In the "Stay at home" Channel

ﬂv The following playlists:

Work playlists

40%

“Cull (2 (39,7

200%

¢Balaid) Cild g)”

400%

¢ 3ial) (e Jand)?


https://www.broadcastprome.com/news/deezer-launches-podcasts-in-mena-region/
https://www.tech-wd.com/wd/2020/04/09/%D8%AF%D9%8A%D8%B2%D8%B1-%D8%AA%D9%83%D8%B4%D9%81-%D8%B9%D9%86-%D8%A8%D9%8A%D8%A7%D9%86%D8%A7%D8%AA-%D8%AD%D9%88%D9%84-%D8%AA%D8%BA%D9%8A%D9%91%D8%B1-%D8%B3%D9%84%D9%88%D9%83%D9%8A%D8%A7%D8%AA/

INTERNET CONSUMPTION INCREASED

In the second week of April in comparison to the 2nd week of March:

Voice Calls

15% & 3%

(International) (Local)

18% 87%

376% 133% Peak time doubled to

Increase of learning websites Increase of people surfing the 1 5 h I'S
internet daily from 12PM-3PM


https://tra.gov.eg/en/media-center/news/Pages/The-NTRA-Issues-a-Report-on-Telecom-Service-Usage-Indicators-in-March-and-April.aspx

INTERNET CONSUMPTION INCREASED

The percentage increase in usage of different applications:

dJ ki 7 N

Tiktok Facebook Games Netflix

194% 151% 96% 69%

? o

Instagram Youtube Shahid.com WhatsApp

59% 41% 40% 34%

S



https://tra.gov.eg/en/media-center/news/Pages/The-NTRA-Issues-a-Report-on-Telecom-Service-Usage-Indicators-in-March-and-April.aspx

INTERNET CONSUMPTION INCREASED

Remote job demand
growth for different sectors
increased by

Educational platform users
grew by

1000% 1128%

Increased use of health The usage of social media Increased use of education
platforms applications increased by and health applications by

177% 73% 70%

ScC


https://www.alarabiya.net/ar/aswaq/companies/2020/03/25/%D8%B1%D8%A6%D9%8A%D8%B3-%D8%A7%D8%AA%D8%B5%D8%A7%D9%84%D8%A7%D8%AA-%D8%A7%D9%84%D8%B3%D8%B9%D9%88%D8%AF%D9%8A%D8%A9-%D8%AA%D8%AE%D8%B7%D8%AA-95-%D8%AF%D9%88%D9%84%D8%A9-%D8%A8%D8%B3%D8%B1%D8%B9%D8%A9-%D8%A7%D9%84%D8%A7%D9%86%D8%AA%D8%B1%D9%86%D8%AA#

IMPACT ON
g’,behalfhg Behavior




EXPECTED SPENDING DURING LOCKDOWN

I need but not now

The spending forecast is broken down to three different cateqgories:

o ————
1- An estimate of 60% of consumer spending will remain unchanged and Furniture, Laptop, 1 50/
may even increase. This is amount is for anything paid for by direct debit Clothes O
and the necessities. The spending for home insurance for instance, will
not go down. Spending on grocery shopping will increase. These Delayed
industries won’t be hit by the pandemic. Consumption

2- Another 15% is considered delayed spending. Which is basically
anything people will put off until the lockdown is over. A good example
would be new furniture. The outbreak won'’t stop people from buying
something they want but it will delay the purchase until after the
lockdown. o
N I | A 60%
3- The final 25% is lost spending. Which is the amount consumers will
save by not going out daily and spending as much on things such as
eating out, daily transportation etc. Lost
Consumption &

Won't change

may increase

Nah won’t get this I can’t do without
ﬁ ﬁ
Travel, Dining out, Gourmet Food, Communication,

Food Baby Stuff, Books



ONLINE SHOPPING IS ACCELERATING

Growth |
Since Mid-February, A o
downioads for top / e \ + 21 /6
eCommerce apps In NP'”” >,
MENA increased by L
| \ Uplift

1.5x

Online Shopping

“~’

2020-01-01 2020-02-01 2020-03-01 2020-04-01



PURCHASES SHIFTED FROM DISCRETIONARY
GOODS TO ESSENTIALS

- » ” Discretionary incliudes

M - < ‘ it ~ L/ T D srt - -
- ~ Clothing, Make-up, Perfumes,

a 4 - )
Home Decor, etc.
—
- R - , : SO 4 ~ |
- Essential incluges Household
— Supplies. Food & Beveraaes
"‘ u‘or\“}.) N ) s . L 4 X LIV L‘%}‘-’\—-'o
o~
> Home Appliances, etc.
-
//!'
--—_‘ -’— - —
---o——"“‘———"—“——-‘.
-
Jan 2020 &D a



ONLINE GROCERY SHOPPING WENT UP

Evolution of Grocery delivery Apps downloads in Mena [Jan - April 11 2020

Uplift Growth

In the 3rd week of March, = SaudiArabia = United Arab Emirates (since beq. of March) (since beq. of March)
downloads for grocery
delivery apps witness its
highest peak, with a

+86%

WoW increase overall

4X +315%

Since April 01,
downloads for grocery
delivery apps witnhess a

+23%

increase overall across
AE & SA

3X +251%

2020-01-12 2020-02-01 2020-03-01 2020-08-01
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TRENDING EMOJIS

@ O

Microsoft Facebook Twitter

WhatsApp JoyPixels OpenMoji

Different #Coronavirus Emoji Versions


https://emojipedia.org/coronavirus/

TRENDING EMOJIS

- §§ — @ Keep a reasonable distance from others
- @DD@ Stand 2m (6ft) apart

- ﬁ {) Stay at home

- © © No handshakes

- ® ﬁ No close contact

- O No large gatherings

- ® a Don't touch your face
: ® Don't sheeze into hands

- & Do sneeze into your elbow
. @ @ E n Wash your hands regularly, for at least 20 seconds

- Have groceries and other items delivered to your home


https://emojipedia.org/coronavirus/

EDUCATIONAL CONTENT ABOUT COVID-19
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CONTENT ABOUT THE LOCKDOWN

Following For You
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TRENDING

Coronavirus

OVID-19 HASHTAGS CHALLENGES

& =

#quarantinecharacte
r

28.3M views

oab_Ugyes
Trending Hashtag

87.9M >

Global
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CELEBS JOINING THE TREND
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FIRST... HOW DO CONSUMERS PERCEIVE ADS?

According to a study conducted to gain a better understanding on how people are responding to ads:

6%

said they don’t think it’s
appropriate for brands to be
advertising at the moment




THEY WANT BRANDS TO TALK ABOUT...

o
777 75% 70%
‘Talk about how the brand
is helpful in the new

everyday life’

‘Inform about their efforts

to face the situation’ ‘Offer a reassuring tone’

(o
15% 40%
said brands ‘Should not

exploit coronavirus situation
to promote the brand’

said they ‘Should avoid
humorous tones’

Source: KANTAR COVID-19 Barometer: Consumer attitudes, media habits and expectations UK and US respondents



ENCOURAGING SOCIAL DISTANCING

gl OOOO

Play inside, play for the world. KEEP
DISTANCE

-

Q (ﬁ) J 9 -? ‘) —é —3 J Staying apart

: Thanks for keeping your social distance s the best way to
@LFC_AFObIC 2 stay united.




OFFERING NEW WAYS TO SUPPORT CONSUMERS

,’A Y daliall ogiso JI by gy 3000 Gljsbio
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Mohammed sn Rashid

Al Maktoum Global Initiatives
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+THETBS TRUCK .

TBS FROZEN RANGE
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GET YOUR FROZEN BAKERY
FROM THE TBS TRUCK NOW

https://www.facebook.com/tbsfresh/videos/1082403798799754/



https://www.facebook.com/tbsfresh/videos/1082403798799754/

JOINING THE DONATION CHALLENGES

EJ.wi ... [O-C 2J
Jall_gani#

Charity Content: Some brands participated in charity initiatives supporting the families who got affected from the lockdown.



CHEERING FOR THE FRONTLINERS
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https://www.facebook.com/AlhokairFashion/videos/2652143735071081/ https://www.facebook.com/ArabicLFC/videos/620041968574646/



https://www.facebook.com/AlhokairFashion/videos/2652143735071081/
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TURNING COMPETITION INTO COLLABORATION
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USING HOME-MADE AND MOTION GRAPHIC
CONTENT

Ul Us Us U UlaUps UoUlg Ul UIU

https://www.facebook.com/etisalatmisr/videos/213076170113669/

https://www.facebook.com/Kijamii/videos/218951676127945/



https://www.facebook.com/etisalatmisr/videos/213076170113669/
https://www.facebook.com/Kijamii/videos/218951676127945/

THANK YOU




